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LONG-TERM IMPRESSIONS. te e



rint buyers require shorr-rerm

poing of purchase (POP) sig-

nage. Yiewers are inundated with
markering messages and POP should be
refreshed frequently ta prab dheir anen-
rion. Applications vary widely to cover the
entire consumer experience, POT is used
constantly on store windows, flocrs, coun-
ters, banners, and shell rlkers ro heighren
brand awareness, highlight new products,
add drama, direct customers, and mask
interior faws.

praphics ar a faster rare. According o Jay
LarCicern, sales director, LS. and Canada,
Uliraflex Svstems, Inc., “clothing reailers
went from four turms prer yoar to |:|rJ'|l af
en, because of relatively low cost and Fase
rurnareund time in production.”

{-I1I:I‘|'£'TM.'E"|'. short-term PO uwe was
strerched our aver the past vear due o
the ecomomy. "We noticed a rend where
projects previously displayed for six
months were in place much longer,” staves
Lisa Humrich, marketing product analyse,
Oracal USA.

In fact, some rerailers reduced the

frequency of new graphics, as well as the
amaune of signage in store. “Much of the

o

Ency 4crods the whole

“People’s amention spans are shorer.
They're always looking for something
new,” confoses Gregory Carlin, national
sales manager, print division, Transilwrap
Company, Inc.

Seasonal Stretches

(ias starions, convenience stores, fasc-
food chains, grocery stores, retailers, and
maovie thearers are a few of the indusries
consistently using short-term graph-

s, Campaigns center around holidays,

focus shifted from navigarion and roppers
and moved vo winning the customer
within the bast three foer.” explains Fed
Sides, pril'ltip;ﬂ. renail E:rl'l:\LIII:iIEE practice,
Dreloitee Services LLI The consulting and
advisory firm’s new benchmarking scudy,
released in February 20140, iilunril"lrs shire
operations, hrun:iing. and administragive

cosT-improvement opportunities in reeail.

Spor On Graphix, a division of Duncan-
Parnell, Inc., is a print service provider
(PSY) celebrating over O vears serving
clienes l||||.mg|||:ml WNC and 5C. The
majority of POT the company com-
pleres spends less than a year in the ficld.
-F\'HI'IL," are rrying to ger more h.m.g far

their buck. They are hesitant w spend

of Salt Laks Ciy, UT,

produces bi-monthly point of purchase (RO grand-opening kits for 1,259 stores in
the Papa Murphy pizza chain. The shop prnts, ks, and mails sox full POP sgn kits a
year that include window dings, posters, stanchion signs, counter cards; decals, and
cooker case frants. Rastar customoes some of the ofs, 25 components fedure vanable
pricing based on the store location. EF1 VUTER G5I200, Hewlett-Packand (HP) HP

Desgnjet ZA100, HP Indign, and Hesdetheng printing devices produce the work.

seasons, and sporting events such as the
ﬁllprrh-s:lh'l. MNASCAR, the Waorld Series,
or MCAA March Madness,

For example, “jewelry resailers target
window graphic advertising around
Valentine’s Day and year-end holidays,”
explaing Judy Bellah, public relations
manager, Clear Focus Imaging, Inc.

Short-term POP is in high demand in the
seasonal retail marker, agrees Joseph M.

maoney o print somerhing only once,”
shares David O'Neal, digital celor special
sty dpot On Graphis.

Supply and Demand

Shore-term graphics often bring exmma
..']1:|||rn[;\e-.- ror the entire print workHow
from design o installation, “Printers
proaducing shoee runs quickly win the
business. Expecrations are high. Adverris-
ers want to see the campaign run imme-
diately and ger the results needed in test
markets.” advises Ken Kisner, president,
INX l'.'ig:[u] International Co,

P&Ps thar service barge acoounts face
challenges afver printing. feffrey Melson,
marketing manager, digital equipmenr,
Fujthlm Sericol LLS,A,, Inc., explains de
mands such as kivting an arder and quickly
delivering specific numbers of each picce
different locations in multiple versions,

“Customers look for quick turnaround,”
shares Tany Morrone, presidens, _‘;igm'n:u
Ine. The Melrose Park, [L-based shap pro-
duces some prajects the same |J.|.:.' an arder
is received. They credic their equipmen,
an :Anapurna Maf industrial inkjer princer
fromm Agla Graphics and media from Cono
|1bM. for giving them thix .1h||||:|.'.

Expectations on cost and quality remain
|'|ig|'| o matter how ]I:H'It'_ Khl]\hi: % are

Masters, graphic display markering and
sustainability manager, Alcan Composites
USA, "Product brands heavily urilized
during one season—such as self-tanning
products during the Summer—are often
promaoted with shorr-rerm signage and
displays,” he adds,

POP graphics are rotated more frequemly
thanks to fass prine rurnarounds, Mew
print capabilities and berter finishing
rechniques allow retailers to change our

displayed in the field. "Remilers expect

o pay less because the lite of the graphic
is shorter, bur are not willing wo sacrifice
the I.tl:lﬂlll.:l.'.,u Ay Mi:l”:l.‘ Whters, strategic

supporn manager, Avery Graphics,

“In this economic climate, budgets are
J.rll:lr"-'l'l.'l.l. JI'I:E Ehll’l.!_"lw OeELr af ‘1'".' I.ﬂ‘-r
minute. As a resule PSP muse respond
quickly. This means manufacourers need a
prosduct available for immediare ship-
neent,” notes Mike Richardsan, direcrtor
of sales!marketing, print media, Aurora
Specialty Textiles Group, Inc.

Graphic Systems, Inc. of Minneapolis,

MM isa full-service, national provider of
!.111.';: formar :Iigirnl prinrir:g. The company
keeps an inventery of numerous banner
stands, “t help alleviare conflice with any
shert rurnarounds,” notes Carhy Camphell,
solutions provider, Graphic Systems.

POP Production

[*5P% turn 1o a vared group of large for-
miat printers and complementary ﬁni.-.l'linp
devices to praduce FOP—from narrow
vinyl print-and-cur devices ro grand
formar Hacheds, Prine producrion speed is
essential to meet quick turmarounds,

Some P5Ps urilize the Rho series of prine-
ers from Durst Image Technalogy US
LLC. “The Dhurst Rho produce line proves



itself in situations that require burse-
capacity printing because of their abilicy
to prine ar very high speeds withour a loss
in quality,” notes Chris Howard, VP of
markering and sales, Durst.

The Inca Onser 570 and 520 UV Harbeds
distributed by Fujifilm Sericol are ideal

for producing shore- o medium-size pring
runs, at a low cost, with quick turnaround,
Also the Uvistar UV roll printers prine
POP qualicy on rigid and roll media ar fast
print speeds. The inks and curing systems
for both the Onser and Uvistar lines pro-
vide a gloss finish.

The Solara ion cationic UV fatbed printer
series from Gerber Scientific Producrs,
Inc. (GSP) features GerberCAT inks and
a Cold Fire Cure process w prine directly
onto a huge array of materials, including
heat-sensitive and paper substrates. “The
flexibility of GerberCAT inks is perfect for
POP projects that bend or fold,” says Lisa
Walsh, public relarions specialist, GSP

Hewlett-Packard {HP)} offers a variery of
large formar Aatbed solutions. For mid-
size shops, the HP Scitex FB950 printer
offers PO displays for close viewing. The
printer produces mulriple sheets or copies
simultancously, The HI* Scitex FB7500
printer fearures the highest productiviry
in its price class and is ideal for printing
medium and long runs of POP on a dght

schedule and in high-paced environments.

INY Digital wide format printers are
perfect for short-term POT production
because they print on demand quickly
and efficiently. The company’s Triangle
brand of inkjet ink is designed with high
speed and high resolurion in mind.

For soft signage POP applications,
Mimaki USA, Tnc.'s [V5-320 DS dye-
sublimation {dye-sub) grand formar
128-inch princer, priced ar approximately
$120,000, offers high speeds, through-
put, and sharp image quality. Mimaki
introduces a second dye-sub printer, the
TX400-1800D, ar the April 2010 15A
trade show in Orlando, FL.

Media for POP
Short-term POP wiilizes film and vinyl w
fabric and rigid board. Substrate choice is

often based on length of
display time and price.
Soft signage is perceived
highly in settings such as
retail, cosmetic depart-
ments, and automobile
showrooms, and is used
frequently for short term.
“I don't think soft signage
is very different from
vinyl in the sense that
approximately 73 percent
of soft signage is up less
than 90 days,” shares
Steve Urmana, market-
ing director, Mimaki.

Mary Ann L. Kucera,
product marketing man-
ager, MACre Graphic
Preducts, points to three
basic requirements for
short-term work; versa-
tile media, availability
of media, and a product
that processes easily.

3M Graphics Marker
Cenrter's Controltac
Graphic Film with
Comply v3 Adhesive
11803 is one of the
company’s most popular
films. 3M Scorcheal
Graphic Film with Com-
ply Adhesive 135 vinyl
with permanent adhesive
or 3M Scorcheal Graphic
Film with Comply Ad-
hesive [J35C with air re-
lease channels are as well.
For window applications,
3M Scorcheal Perfo-
raved Window Film 1]66
teatures thick construe-
tion and an increased
print area. “lr gives end
users maximized exterior
promaotion space without
compromising the
experience,” states Tracy
Bonvine Black, promo-
tional products business
manager, 30,

Alcan offers a range of
graphic display boards



a

U in?

S P Komen

Facaker 2 Chre

FUZE

Saturtey, Oct 3w

Spot Oin Graphix, serving MC and SC, created this POF project for Coca Cota Bonthing Consolidat-
ed—based in Charlotte, NC. 60-inch tall graphics of the Fuze beverage product were prinved witk
an Acuicy flatbed from Fujifiim Graphic Systems to promote breast Cancer awareness,

to meet price and value needs. Fome-
Caor offers three-dimensional effecrs and
pillowed edges through die curting and
embossing fabrication techniques.

Avery recommends Avery MPT 2611 Wall
Film, because it is casy to install. The
company also offers rwo new films with air
epress channels—Avery MPL 2903 Gloss
Permancne and Avery MPL 2923 Matee

Permanent, which feature high opacity.

Clear Focus produces PosterVue, a non-
adhesive perforated window hlm mounted
to the interior or exterior of glass doors
and windows. It features an approximate
65/35 perf pattern—65 percent print sur-
tace—and 1.5 millimerer holes designed
for aprimum image resolurion and visual
impact while retaining visibility from
inside. ImageVue is an exterior-mount
product. Its aqueous inkjer-compatible
version is referred o as ITmagelerVue.

FLEXcons FLEXmark Hoor arr is en-
gini:en:d to resist wearing, abrasion, and
cleaning, It also has inherent removability
up to 180 days afier installation. Also, the
company’s shel CART system is designed
to decorate a variety of retail shelving,

MACtac supplies media, laminates, and
mounting films to the graphics industry.
IMAGin B-free bubble-free digital media,
such as [TS829BFDMCIY, is used in shore-
term applications. Permacolor PermaFlex
PFG400 overlaminare for Hoor graphics is
ASTM C-1028 rated for slip resistance,

Oracal offers Orajet 3351HA High
Performance Inkjer Media with RapidAis
Technology, Orajer 3268 Movable Wall
Graphics Inkjet Media, and Orajer 3628
Low Tack Wall and Window Graphics
Inkjer Media.

Transilwrap’s biodegradable styrene and
PRO-Print producrs are considered
envitonmentally friendly. PRO-Print is

an extruded, mineral-filled polypropylene
sheet, often used in menus and small
card-size applications. The company’s
Azuna three-dimensional recyclable clear
polypropylene is another popular product
used in conjuncrion with digital printers.

Ultraflex provides UltraCarper Exira for
shore-term floor graphics, SuperSmooth
Blockour and Double-Side Smooth block-
out banner for signage and roll-up banner
stands, and Ulwavision 60/40 window hlm
for storcfront graphics. A UV-prinhle ver-
sion of Uliravision window film is expecred

to launch oon.

Short-Term POP

Effective POI brands a store, calls arren-
tion to new products and promotions,
adds special effects, hides construction,
direces the customer, and drives sales. To
keep the consumer engaged, POT needs
to be creative and refreshed frequendy.
Short-term PO brings challenges, but
the rewards can be grear. B



PRICE POINTS

Some print buyers are willing to pay a litthe more for high-end point of purchase
(FOP). 858 Graphics, based in'San Diego, CA, was asked to produce a POP display
to faunch the |-Wallet—a biometric ith built in Bluetooth and anti-theft
protection. The display needed to s | from all angles while allowing

) -founder; 858 Graphics, “The initial run of 30 pieces was quoted at almost
45 per unit. The bigge 1 clstomer was that it didn't kook profes-
sional, With a retail of displays needed to look at home

sitting in the display cases at No

COMPANIESMENTIONED EKIII‘I.‘ See page 29 for more info.
INFO#  COMPANY WEB SITE

326 3M Graphics Market Certer www.3mgraphics.com
327 I .P\gfa Graphics www.agfa, com
328 Alcan Composites USA wanw, graphicdisplayusa.com
329 Aurora Specialty Textiles Group, Inc.  www.auroratextile.com
330 Avery Graphics www, averygraphics.com
331 Clear Focus Imaging, Inc. www.clearfocus.com
332 Coroplast . www.coroplast.com
333 Durst Image Technology US LLC wwow.durstus.com

) 3-34 EFI wewew, fi.com
335 FLEXcan wean flesecon.com =
336 Fujiilm Sericol U.S.A.. Inc. wvewfujifilmserical.com
337 Gerber Scientific Products, Inc,  www.gspinc.com
138 Hewdelberg werw. heidelberg.com
339 " Hewlett-Pacard woerwe ipcom
340 INX Digital International Ce. wwrw. inxdigital.com

R §4I MACtac G;a:p:_hic Products W, MAclac.com
342 Mirnaki USA., Imc. e, i akiusa.com
343 Meschen Americas W, NESCNEnamericas, com
344 Orracal USA wwew, oracal . com
345 Roland DGA Carporation www. rolanddga.com
346 Trans lwrap Company, Inc. www. transibwrap. com
347 Ultraflex Systeme, Inc. www.ultraflexe.com




