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Installing graphics for the Super Bowl.

By Ervan Eruorr

Ethan Eliot is Features
Edfitor for Digital Graphics,
Sign Business and Wraps
magazines.

“The rewerd is when you're down on the
freld during kickeff and you can see all the
graphics. You can see the erowd cheering.
You walk around the venue and warch the
spectators f:.r.{'r'ng pictures r{lf"ffr.r Igm'jr.lf.lin'.
taking pictures of their friends in front af
the graphics. They want to have them to take
barme as sonevenivs. You don’t always ger that
apporiunity when you create building wraps
— fo s I,r.lro‘pfr gazing ar them. "

- Gene Chambers
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man with a wide broom pushes
confetti and waxy paper cups across
an otherwise empty concrete
floor, Super Bowl XLI1 is over. The cheering
has subsided, the crowds have all gone
hoame, and the University af Phaenix
Stadium, often called “one of the 10 most
impressive sports facilitics on the globe,” is
once again an empty shell. All that remains
as proof of the spectacular event are the
giant graphics that marked the National
Football League's 42™ championship
game.

Sutlnttlli}r, :il:r|5|r_'jrlg from the passageways
and mnnels hidden deep within the stadium,
a bedraggled team emerges. Tts members
tired and anxious, their thoughts drifring
homeward, they scramble to disassemble
a project that has been their sole purposs
for che last five weeks. Buc the ensuing

“I'm anxious to go home,” begins Breut
Roe, president of Roe Fabricators in Chester,
Pa. “I'm relieved that everything went
smooth, glad the customer is happy, and
anxious to wrap it up. Weve been on site
maybe five weeks.... it's a long time to be on
a project and away from family. Thar's kind
of what's on everyone’s mind.”

Roc Fabricators is the company hired by
Sale Lake Ciry-based digital print provider
Vision International to first install and lacer
remove all the graphical elements of the
Super Bowl. On site a total of five weeks, the
team spent four weeks on installation and
one on removal — with a short interruption
in between for a football march-up between
the newly crowned NFL champion New
York Giants and the defeated New England
Parrios.

Joining them on this annual sojourn are

the design team from Infinite Scale in 5.

printed on YUTEK




SuperBowl XLII

The thame for Super Bowd XLE was “Who Wants it More. Thesa 20° tall column graphics were printed on Mehier

wimyl and fastened with Velcro.
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Lake City, illuminarion experts from . Dall
Brown Lighring in PMlano, Texas, and, for
the first time, the custom lerrer fabricarors
at ]mﬂtj;_ First Creative hlbu Solutions in
Grinnell, lowa. Overseeing the entire quest
is project managet Brian Murphy, from

SubjectMATTER in Dallas,

GAGGLE OF GRAPHICS

“Each VEAT PIesents its own challe
Each venue is different and has its «
characterist ays Gene Cham
}‘_lr::sjd::m af Vision Internartional. *
challenge to see whart you can do o iry 1o
equal or make the graphics becter than the

efore, 1r||i I think we've been pretoy

]Eul year'
Wants it Mor
and photos. ™

vear a5 well because we had rilm images,




Anytime you have a football helmet that's
30 feer rall, it makes an impression,” says
Chambers,

Having a plethora of graphics to choose
from was especially important because the
Lniversity of Phoenix Stadium, home of the
Phoenix Cardinals, is also home to a nest of
team-specific graphics,

“The NFL wants to keep it to owo teams
in the Super Bowl, so there were a lot of
challenges there in covering up the existing
graphics,” says Chambers. "And the challenge
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These 8 x 30" direcBonal towers wer printed on mesh, and a solid
Mehder vinyl map of the stadium grounds and was seamed to the
fop section, Graphics were mounted to the 2 1™ scafiolding pipe.

These 25' x 23" dimensional letters were created by Image F

:

mus.lgnnge Suluimns..

is not only to cover them up, burt to tie in
the overall look and have it make sense. |
think Infinite Scale did a grear job of tying
it all togecher.”

Graphics were installed throughout the
staclium, at the NFL headquarters Hyarr
Horel, and on the Bank of America building
and the Convention Center. The largest
picce was a 200" x 50" banner hung inside
the south end of the stadium.

Since its an indoor stadium, Vision was

able to use solid Mehler 15 o coated PVC

vinyl rather than mesh, the fuller canvas
adding greater depth of color to cach graphic.
The company began printing in December,
producing graphics for six to cight weeks
using its VIITE 5330 solvent-based printer
and a Mimaki [V3.

“It’s nice to be producing hundreds
of thousands of square feet of graphics in
Diecember and January when its usually a
slow time,” says Chambers, For Super Bowl
XLII, they printed more square footage of
vinyl than in any other year, says Chambers
— abour 350,000 squarc feer. Because the
printer is limited to a 16" width, after
printing, cach panel was RF welded on a
106} table for final assembly.

Of course, printing the graphics was casy;
shipping them to Phoenix turned out o be
a “real scramble.”

When shipping a 50" x 200" graphic
that weighes 1,000 |bs., the vinyl can’t be
rolled up in a wbe, and o avoid wrinkles
— unaceeptable to any client, especially the
NFL — they can't be folded and purona
pallet. To solve the problem, Vision hired
a dedicated 18-wheeler semi-truck, rolled
the big graphics, then had 10 employees
pick them up and slide them into the ouck’s
trailer.

Onee on location, another 12 guys slid
the graphics our of the rruck and carried
them to a holding area before moving them
anto the field, where the 307 roll was unfurled
and re-rolled lengthwise for hanging.

PUTTING IT ALL IN PLACE

Given the size of the graphic, and it
intended inscallation spot — the main
scoreboard — the use of penetration or
artachment points was impnssih!t. Instead,
Roe's crew rigged a truss system similar ro a
theatrical stage truss,

“We had some pretey big hits interior,
much bigger than we have had in past years,




These team specific wraps, installed on the Hyatt Hotel, were printed on Mehler mesh vinyl. The photos were
chasen after the final Sunday night playolf games; Vision received artwork Monday evening; the 65' x 22' graph-
ics were printed and installed by Thursday night.

Vision intermational printed all graphics then RF welded them before shipping. This B1' x 32" graphic was printed
on Mehler vinyl and installed in the south end zone.

because of how much opportunity there was
with all the structure in the end zone,” says
Murphy.

The team wrapped the massive graphic
araund the south scorcboand, and surmunded
the JumboTron scoreboard with an image of
the Arizona desert and the Lombardi Trophy.
The north end zone boasted an offensive!
defensive line marchup berween the two
foatball teams.

Two addirional elements ar the stadium
caused rrouble for Boe: a 507 x 90" rounded
excerior Cardinal head, and one of the
gates. Members of the facility didn't want
to damage the existing signage, so taditional
invasive rigging was out of the question.

“Covering thar withour any anchars or
penetrations was hard,” explains Roe. “To
hang those and make them look good and
be safe withaut traditional rigging was a
challenge.”

Chambers adds thar “the wearher
was pretty cooperative for the most part,
especially because of the indoor stadium,
so we didnt have to deal with weather on
some of those big graphics. Downrown, at
the headquarters hotel, we installed some
images opposing each other on each side of
the building, and did a 200-foot-rall window
graphic of the Lombardi Trophy on the Bank
of America building.”

While Roe Fabricarors installed graphics,
additional teams were at work completing
other installation pares. Lighting expert Dall
Brown was in charge of purting the spotight
on the Super Bowl.

“1t’s been exciring from YEar o year,” says
Brown. Graphics the first year (Jacksonville,
Fla.) weren't much, bur the NFL has involved
lighting more and more ever since, This year

“we proposed some video projection on the

staclium, but the cost per panel limited us w0
asmall portion of the stadium, so we decided
to go with a different approach.”




The stadium is brushed aluminum and
takes light very well, so Brown began by
mounting 19 color changing Syncrolite
7.000 warte search lighes and flooding
the surface with light. Because of NFL
restrictions on the use of radio-controlled
devices, his team couldn’t electronically
control automation. Instead, two employees
and four local sub-contractors had
manually visit and synchronize cach light
every day ar 5:45 pam., and turn them off
ar 2 a.m.

For the Bank of America wrap, Brown
used theatrical ficrares ro light the downtown
icon from across the streer at the Phoenix
Symphony Hall, noting thar the people were
very cooperative,

"The final signage piece this year came
from Image First Sign Solutions. The lowa
company produced a series of 25" tall
dimensional letters that read "XLII" and
installed them on an 8" base, The 25" x 23
aluminum and vinyl letters were buile in
sections for easy shipping

“Owr team not only built an incredible
sign that millions of people were able o
see, they were able to deliver and insrall
the sign efficiently during rhe
pre-event chaos of the biggest
sporting event in the country,”
says general manager Michael
MecKeag.

And then the game began,
filled with sparkle and glice,
and all the razzmaraze one
would expeet from the United
Stares’ premier sporting event,
And then it was over. It took
just a few short hours to play
out what had taken months w
prepare for. And the installation
ream made their way onto the
field for tear-down. Bur the
story doesn't end there.
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Roe employees installed this 75" window perf on the
stadium by repefling.

SUPER BOWL
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One of Roe Fabricator's biggest challanges was covering the stadium’s built-in Cardinal
ead, The 82 x 55' Lombardi Trophy graphic was printed on Mehler Vingl.

THE GREEN THING

The NFL has a recycling program, and
there'’s nothing Hashy about that.

“Throwing away the work of just one
day would not be very responsible, and the
MNFL has been ahead of a lor of folks, and
ahead of where they needed 1o be on thar
issuc, and they keep doing bigger and bigger
things each year,” says Murphy. All of the
encrgy for this year's gme was "green”, from
solar or wind sources.

As the “uninstall” team completes its
wark, they load the graphics into semi
trailers. Chambers explains that all of the
big pieces of vinyl go to the Red Cross and
are cut up and made into tarps or utilized for
roofing or temporary shelter. Smaller pieces
with logos are given to local charities to be
aucrioned off as fund-raisers. Five miles of
fence wrap is given o local high schools
and different sports venues to be wrapped
around their felds.

“We try o re-use every picce of
printed graphics that we produce every
year, They're very conscientious about
that,” says Chambers. A few of the 8" x
30" wayfinding pylons are palletized and
shipped back for nexe year’s
H'.llllr.

"The NFL brand is
extremely strong, and there are
a lot of people out there who
like to have thar kind of stuff.
Some fans don't hesitate to
.Lmnd O SOITRESD r:lt:'.'i !iI lnlll{‘.lcm
to tear down a pole banner,
Some of it gets re-purposed
automatically,” Chambers
jokes.

“As a manufacturer, you
produce the product as deanly
and efficiendy as you can, and
with the end user, it's up w
them whar they do with it,” he



Super Bowd graphics were printed on 24' x 10° vimyl and installed o hide interior Cardinal Graphics.

says. "It's ultimately up to the end user to try
to recyele or re-purpose — a lot of the dme
it’s more expensive to recycle than ro start
from scratch, but we try to be conscientious,
and the NFL is very good about it, too.”

“It’s great that we can play another
role ht,'}-'nnd just tluihg the job — o give
back at the end. It's not just abour the
event, but what it leaves behind also,” says
Murphy. “The challenge of mke-down is just
:nn!P]cIinE the ](:11 and c]nsing the ]nnps
with a linde bir of restoration.”

After more than 20 people worked five
100-hour weeks scraight, he says “everybody
wants 1o get home at thar point,” The Super

Setup and take-down took a crew of 20 five
100-howr weeks, starling in January.
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Bowl XLII job is finished, and everyone gocs
home,

THE BAND PLAYS ON

Thar doesn't mean the work is over.
Infinite Scale and the NEL are already
planning next vear's graphical theme.

“Right now we're working on next year's
Super Bowl graphics,” says Shandon Melvin
of the NFL. “Ir’s a three to four month
process. Designs are made for producrs first,
and we release the initial phase of artwork
in March, then visit the new |1:.'|:L!|:]u:{rtcr
city and start to plan.

A series of photos are taken in the host

These north end 2one graphics are 230" x 40'. The Giant in the foreground s 57" x 17",

city, taking into account and reHecting it's
heritage. Melvin says graphics installation
is planned based on the ciry's layour and
highest traffic areas. Once a new Super
Bowl logo is designed, the logo is used as
the singular element around which all other
graphics are made.

Infinite Scale starts the design process
with site visits and measuring in May. Photos
are sent o Vision to help formulare an
initial budger. Now beginning their fifth
year on the job, they've developed a prery
streamlined process.

3 T v 1 -
In some ways we feel like we're genting a
real good system down thar is efficient and
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enables us to control the budget, make sure
we've got plenty of exciting new areas to
try to dress up with graphics. We always
oy find some kind of area that we can
have a real icon, that can be visually seen
throughout the city,” says Chambers.

"We're always making adjustments to
the way we plan, because we form our
future plan of artack based on previous
years,” says Murphy.

While the designers at Infinite Scale
start the process anew, the rest of the Look
“leam refects on a job well done, and enjoys
a lirde well-deserved time off.

THAT'S A WRAP

“To me, this year’s project, short of
some closure at the office, is pretey much
a wrap. We're just looking forward to
going to Tampa in April, and maybe a
licrle bit of relaxation prior to that,” says
Murphy, adding, “The biggest hurdles
aren'’t going to this city or that city or the
venue itself. Most of the time, they're the
ones we place in front of ourselves. Still,
nothing compares to the final throws of
Super Bowl.

“This year, in retrospect, we all feel like
it was easier. We can continue to make
it easier on oursclves, bur it's also the
environment. We had a really grear local
team at the stadium, Ir's so imporant o
have good support from the people whose
venue you're temporarily taking over,” he
says,

“Looking back, we're glad the customer
was happy and all the graphics looked good.
We took it from the paper end to reality,
and the customer was happy. That's what
wais important to us,” says Roe, “You forget
how hard it is until you do it again, The
sheer energy and hours and manpower thar
go into doing it, in ten months you forget
abour it, I'm just a licele dired.” %




