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On the Job

Multiple graphics sources converge for 2007 NBA All-Star Game.

By Ethan Elliott

A Eihan Ellioee is Managing
Editor for Digital Graphics

.I'h'rié;’a!i‘.l‘.l'.n'n:'.

lthough the Beatles probably

weren't thinking abour the graphics

industry when they released cheir
1969 album "Abbey Road,” the title of
the lead song, lends itself to a recent job
done in Las Vegas,

“The job, wrapping Sin City for the NBAS
2007 All-Sear Game, was accomplished by
no less than eight companies, including
L{c_uiyu:r_\. pProject managers, gr;;l‘.lhicn‘-
]'!Iri,:l[ll_tl._'i_'rli ..l.!'l.l:,l .\I."'-'l_"l.';.ll |I'|.\|:.|”L'|'|I|I

How did they do it} By coming
tagether.

S0 HARD TO SEE

Making graphics stand out in a visually
over-stimulating city like Las Vegas is
challenge enough, bur cn]].ﬂ‘.u:rl".kttﬂ.:_: a myriad
of prints between so many vendors seems
like mission impossible.

*Oine of our biggest challenges, becanse
Las Viegas is a visual cacophony with so much
L'-li[""' and glam, was decorating downrown,”
says David Kerchman, i‘.u';.':«'idl.'l'l[ of Flying
Colors in Berkeley, Calif. *The Thomas &
Mack Cenrer isn't on the strip, so i provided
a nice blank canvas to incorporare our own

presence, and everyone on the way from the

e e ratia =

airport passed by ic” Bur downtown was a
different story.

“There were unique n:.']t.l|h.'|'|'t:n::n in the
These window araphics were designed by Flying Colors, the official project hotel portion because theyre very heavily
manager for the NBA All-5tar Game, printed by Pictographics, and installed themed, It was a challenge coming up with
by Extreme Madia. (Courtesy Pictographics) the right graphic picces that would work

within the hotel style withour looking
f
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On the Job
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pLE I5 NOTHING

This 150° x 382" triangular advertisement at the Luxor hotel was printed by Vision internaticnal on ClearFocus
Supervue window vinyl on a VUTEK 5300 printer, and installed by Elite Media, It fealures basketball stars Kevin

Garnett and Dwight Howard, (Courtesy ClearFocus)

tesy Pictographics)

garish,” Kerchman explains. In addition,
the game coincided with the Chinese New
Year, a big evenr in Vegas, so mﬂking SUre
the graphics blended harmoniously with the
décor was paramount.

Once Flying Colors had i.'nt'l‘.l'ﬂ:.‘tL‘d
designs for all NBA-branded portions
of the job — their 17th year handling
the project — they handed assignments
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These column banners inside a Las Vegas hotel were printed by Pictographics and installed by Extreme Media. |Cour-

-

o pr]n'[ _t:]]url I']L'tul_;r;lpl'lii_'s and installer
Extreme Media.

Several of the advertising agencies
involved hired their own teams to install
brand E;r,tphi.l._'s on the face of various hotels,
Companies involved in that aspect of the
project include Elite Media, Outdoor
Solutions, Big Mountain, and Vision
International.

OMNE AND ONE AND ONE

“I thoughe the dchigll.\ were really pood
this year, and [Flying Colors] ook full
advantage of the application,” says Gene
Chambers, president of Salt Lake Ciry-
hased Vision International, who was alse
pleased with the non-sanctioned portions
of the job.

“A lot of the time you see images thar
weren't designed properly for windows,
L'.I!u".'-'ill.g you'll lose some of the image o
the holes in the vinyl. We like o be invalved
in jobs that have guud crearive, Chambers
says.

Vision received its first assignment from
designer Ourdoor Solutions. who asked
them to produce prints for the MGM Grand
horel wrap. Vision produced the 180" x 300°
graphic in just three days, printing onto
ClearFocus SuperVue purﬁ:r:m:n[ window
flm media with their VUTER 3300 UlraVu
printer. To aid the installation crew, Vision
prepared a grid system “blueprint” to mark
the location points afeach pal!c|. Elire Media
handled installation ar the hortel.

Elite was contacred 1o handle the MGM
Grand and Luxor hotel installs directly
by Adidas' ad agency, according to Chad
McCullough, Elite p:l'rﬁjd:.‘l1[. While the
MGM was a fairly straight-forward piece,
the situation changed pitch quickly during
the Luxor install.

“Gerting the proper sizes of the horel itself
and doing the math was a big challenge,”
says McCullough, who had employees rappel
from the top of the pyramid-shaped building
to measure and then hang 684 separate 4
x 20" panels.

Adding to the excitement, the company
thar was originally contracted 1o prine the
graphics delivered a product with registration
issues, according o Chambers, so Vision was
called in on short notice

*We got the call Saturday morning,
had the artwork Monday, produced the
first 16,000 square feet and shipped on
Wednesday, did another 16,000 square feet



The 300" x 180" adidas
ad on the MGM Grand
hiotel, featuring Tracy
McGrady and Gilbert
Arenas, was managed
by Outdoor Solutions,
printed by Vision Inter-
national and installed by
Elite Media. (Courlesy
(learFocus)

Pictographics printed all of the graphics at the Thomas & Mack Center, including an interior hang-

ing banner {inset), and the mesh banners outside, shown here being hung by Riino Rigging.
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Elite Media employees install the MGM graphic.
(Courtesy Vision International)

on Thursday, and sent the last bunch on
Friday. They installed it over the weekend
and it was ready by Monday. To meet the
deadline, Vision :.'|11pf:;:|.'ut| all three of its
VUTEk 5300’ day and night, and consumed
even more SuperVue film,

The end result: the massive 1507 x 392
gr;qphi.u took up around 43,000 square feet
of ad space and rook six installers five days
to complete.

"We were under a big time crunch,
doing several pieces at the same time. and
the guys ran with it and gor it done,” says
MecCullough, who believes this was the
largest ad ever on the huilding.

Mext came work ar the Mandalay Bay,
another of the cight hotels chosen for
graphics during the event. A giant T-Mobile
graphic covered the face of the building,
printed by Big Mountain and managed by
Elite. The official NBA ground-level graphics
ar the hotel were printed by Pictographics,
another Vegas shop, and installed by Extreme
Media of San Francisco.

In order to meer the graphics demand
for this project, Pictographics bought a
new VUTEL Q53200 UV-curing printer
with white ink capabilities. Their upgraded
print capability in hand, graphics ourput
Was A8 SWoer as a l:l;r..u'."!u:rr:r JiL'EL{. IE1’L‘
installation, however, went temporarily
helter-skeler,

As the project was under strict
timerables, Extreme rented a house in
Vegas to make it easier for installers o
come and go during the job. Teams were
staggered so everyone could rest after
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The epicenter of the MBA event was the Thomas & Mack Center, where ground-level, face-level and roof-level

graphics were installed. (Courtesy Xtreme Media)

their shift while another crew went to the
next location. Mast hotel work had o be
complered berween 3 a.m. and 8 a.m,
When the team arrived ar the Mandalay
Bay one sleepy moming, they discovered thar
SOITHE ":.'L'g;b patmn who was |J;|x‘i||1_', oo much
fun had thrown Molotov Cockeails near the
hotel in the cardy hours of the day. Because
of the flambeau, work was rescheduled.
That’s ok:

work away from the crowds.

the Extreme crew did ics best

OLD FLATTOP

The epicenter for the real graphics action
was at “Old Flatwop,.” aka, the Thomas &
Mack Center, the basketball arena on campus

at the University af Nev Las Vegas. For

the Anal location l}'LLI!n;‘,l".'I[Th-IL'\ produced
thousands of square feer of graphics, which
wire installed by Extreme and by Rhino
Rigging.

“The majority of the work was performed
at night,” says Extreme’s Tom Arteo, sill
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recovering from the Molotov incident.
His team handled ground-level graphics,
including a 1,400" window-perf job ar the
arena, and a very rewarding installation on
the building’s roof,

The roof wrap, created for video game
company EA Sports, wasa 1500 x 150" logo
on top of the arena. [t came in three sections,
and consisted of 6Y panels of self-adhesive
vinyl thar measured 807 x 50", Atteo’s crew
inirially tricd ro clean the roof with alcohol
and rags, bur, after a rainstorm, they decided
thar simply painting the whole surface would
[y easier.

The most critical part of the job was
I\E[ulii];'_ l:l:u.' |'|.r|:llu'\ |1n.'1.'il.1.' center E‘!uil'll
— the exact spot where the mdius was 75
from all angles, Next in line was making
sure cach panel was square — domes make
thart dithcult.

After one day of prep, Extreme had
18 staffers on the roof for two days, One

employee was staged at each corner, two

pulled the backing paper, and the others
secured the vinyl.

Ihey originally atempted to use 47
squeegees, bur quickly realized the furilicy
of using such small wools on a such a
giant project, Here, another issue became
apparent.

“If you rhr‘uﬂ.u[ something on the ground,
inute

it was time-consuming. lvwas a 20-1
process to ger from the roof back down w
the ground,” says Atteo. Luckily, the crew
from Rhino Rigging had a 65" hoom-| ift on
site, and were willing o lend a mechanical
hand.

Afeer a trip to the hardware store to pick
up some 36" -wide push-brooms and Hoor
squeegees, Extreme was back in action, “They
worked just like a rypical river brush,” says
Arteo, The 22,500 of vinyl was installed
witha 42" overlap, and then emplovees went
around the perimeter with ( sorilla rape and
staples to ensure the edges wouldn' lifr.

Meanwhile, just below them, Rhino
Rigging complered is installations on the
Fice of the building. Before long, the job

was done,

GROOVIN' UP SLOWLY

‘1 pay a lot of complements to Flving
Colors and Picrographics © says Arteo,
“Bringing everyone ogether and getting
this program done in the amount of ime
we did was prety incredible,

Another high for the Extreme Media
CICW Wils u.'.-u-:ling_: an the roof of the center
looking out over the Vegas skyline, “like
climbing to the tu]1n!'||i-.' Eu;‘_h-.w{ MONEain
and looking out over eveny thing,” accarding
to one employee.

After completing such a massive
undertaking, whar more is there w say?
Monkey finger. It begged verbalization, ®)



